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ABSTRACT

Travel

f the main motives are leisure, adventure, business and
m is playing an important role in the development of
onomic, social, cultural or environmental. Travel and
pacts. Therefore it becomes essential to examine these
ike India, tourism has become one of the key sectors for

and tourig
cconomies in various ways. Whether is ec

tourism has both positive and negative im
impacts carefully. In developing countries |

adopts a descriptive approach. The data for the present work is collected through secondary sources
and analyzed by using the tabular approach. The results shows tha

t Travel and Tourism industry has
a significant contribution in the GDP and employment generation rate, but there is a scope of
improvement for the enhancement of the contribution of the tourism industry in Indian economy.
Lastly some policy implications have been suggested which the policy makers should keep in mind
while framing the tourism related policies.

Key words- Tourism Growth, GDP, Economy, Employment Generation. -

sh (1994), tourism in general
fevenue, generates employment in large numbers, and
ment (Dileep, 2019). All such benefits are resulting
sts visiting the country. The benefits arising from travel
ect benefit, indirect benefit and indu

contributes foreign currency and government
contributes significantly to regional develop
outcome of the expenditure made by the touri
and tourism industry can be classified as dir

, When a person who i
or any industry supporting the tourism sector spend some of hj

hold requirements, it generates induced benefits in the economy.
m plays an important role in driving prosperit

fulfilling the house

y in the economies across the globe,
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ABSTRACT

. of
Toun'sm has emerged as one of the most important instrument to boost economlllc de:cizggf:;ll}’-
countries across the globe, especially in the developing economies socm.lly Y d of living of
Tourism generates revenue through various activities which help in r aising the Standar 1 contribuitor
people of an €conomy and contributing in its GDP as a major source. Tourism as a social contr] o
helps in spreading culture and ethnic values among countries all over the world. This Paperlalm )
defining how tourism is becoming a major source contributing towards revenue and em}f) e
generation in Indian ceconomy. The factors that support and lead to the inclusive _grOWth © totﬁnsz
and the challenges that the tourism industry is facing with measures that the policy m.akers oo
take to overcome from these challenges. Descriptive approach has been adapted for this purpose to
analyze the trend of foreign tourist arrivals and the earnings from them. Secondary data source have
been used to measure the trend with tabular analysis approach. The results so fouqd describes Fhe
upward trend in both FTA and FEE, but the annual growth rate has shown an fluctuating trend which
can be improved by taking necessary measures by the interested stakeholders.

Keywords: Tourism, Revenue, Economic Growth, Employment, Foreign exchange.

INTRODUCTION

Tourism is a potential industry that contributes towards generating revenue, economic growth,
balance of payment and employment through the foreign exchange earnings. The role of tourism has
recently been recognized as a key industry by many countries, as it has proven to be a major source
of revenue. According to the report by world travel and tourism council the tourism sector accounted
for 10.3% of global GDP and with generating 330 million jobs or 10.4% of total employment
(WTTC 2019). Travel and tourism continues to be a dynamic engine of employment generation as it
generated one in ten jobs worldwide and the rate is just increasing. Over the past five years one in
four of all net new jobs created across the world has been in travel and tourism. With the right
support from government nearly 95 million new jobs could be created over the decade ahead
(WTTC, 2019). Tourism is a major source of export eamings for economies across the globe
especially for the developing countries that hold little or no c

ompetitive advantage in a particular
industry and also lack other source of revenue such as the natura] resources including coal, oi] and
natural gas.
International Tourism is a major focus point for many countries than their domestic one, due to the
revenue earned. Government can use domestic tourism as a too] to eliminate local poverty, generate
employment, economic growth and to upgrade infrastructure in terms of lejsure and business trave]
spending. Travel and tourism expenditure cqntmued.tc.) be generated by domestic travel accounting
for 71.3% of total global spending in 2019 with remaining 28.7% from international visitors (WTTC
2019). Travel and tourism is one of the largest service Sector in the world that js driving socio-
economic development and contributing in job creation. It is playing an important role in driving
prosperity, empowering women, youth and othe;r groups of the .society, Tourism is the fastost
growing service sector in the _wgrld a'nd now it has bt_ten cons1.dered similar to other ——
generating activities like coal, mining, oil which held a major share i 5 country’s GDP. The volume
of transactions may equate or exceed as compared to the volgme of transactions of these industries. It
reduce the reliance on one single source for revenue generation. The benefit from trave] and tourism
spread far beyond its direct impact in terms of GDP and emplo

. ployment. Beside these direct benefits
there are many indirect as well as induced benefits through its supply chain linkage to other sectors.
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Issues, Challenges and Scope for Tourism Development in
Kumaun Region of Uttarakhand
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Assistant Professor, Department of commerce, M.B.Govt.P.G College , Haldwani, Nainital, India.
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Abstract: Tourism industry in the modern era s emerging ofie’ 'of the latgest service-sector industry which is contributing in
many ways towards economies through genemhng national income as well as By creating job opportunities especially for local
population and thus become an avefue of socio-economic development and cultural exchange. Travel and Tourism is not only an
activity for leisure and entertainment but it is also enriching and energizing activity. Uttarakhandone of the most beautiful state in
the northern belt known as “Dé¥bhoomi” or ‘Abode of Gods’ is a site of temples and pilgrimage, endowed with salubrious
climate, exotic greenery, rich flora besides its rich culture. “Kumaon”one of the two region of the state Uttarakhandattracts large
numbers of tourists and is becoming as one of the preferred choice of visit among travellers. Beside all this the tourism industry in
the Kumaunregion is facing some issues and challenges which need to be considered to capitalize the potential of tourism in the
Kumaun region. The preéent study tries to examine the Challenges and scope of tourism development in the Kumaun region of
the Uttarakhand state, the nature of the research is qualitative and employs the secondary sources of data. The results of the study
reveals that there are chillenges for tourism development, but with certain improvements and proper planning the region can be
developed as one of the best tourist destination because there is vast scope in new forms of tourism and which can be capitalized
with proper and efficient planning and execution. :

KEYWORDS: Challenges and Scope, Kumaun Region, Tourism Industry)Uttarakhand.
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Problems and prospects of tourism in the Kumaun
region of Uttarakhand

Dr. Bhuwan Chandra Melkani and Anil Kumar
DOL: htps. ‘doiorg/10,22271 27067483,2021.v3.11a,52

Abstract

In modern world touriem is emerged as one of the largest service-sector industry and generates national
meome ws well as job opportunities especially for local population and hecome an avenue of economic
and socinl development and cultural exchange Tourism is not merely an activity for leisure and
entertainment but it also an ennching and energizing activity. Uttarakhand known as Dcybhonm; or
‘Abode of Gods” 15 a site of temples and pilgrimage, endowed with salubrious climate, exotic greenery
rich flora besides its nich culture. The Kumaon region of the state of Uttarakhand is attracting tourist in
large numbers and 15 becoming one of the preferred choice of visit. Beside all this the tourism industry
in the region 1s facing some problems which need to be considered to capitalize the potential of tourism
in the Kumaun region. The present paper tries to analyze the problem as well as prospects of tourism
development in the Kumaun region of the Uttarakhand state, the nature of the research is Descriptive
and based on the secondary sources of data. The study results reveals that no doubt there are many
challenges and problems for tourism development, but with certain improvements and proper planning
the prospects for tourism development can be capitalized.

Keywords: Kumaun region, tourism industry, tourism prospects, challenges

Introduction

Travel has been a part of human life since time immemorial. Early people used to travel with
different needs and motives, the first being travel for search for food. Food searchers are
considered the first travelers. This was followed by those who travelled with motive of trade.
Many kingdoms were evolved and battles were took place to extend the reign of the
emperors of that time. Tourism is not a new phenomenon that evolved overnight rather it
took decades to evolve travel and tourism in the shape that we see today. Travel and tourism
existed in different ways in different times. Tourism is a multidimensional phenomenon,
which have its social, economic, natural, political impacts which are positive as well as
negative. Being one of the fastest growing service sector most of the economies are rying
their best to capture major share in the tourism industry as a means of getting competitive
edge over other countries of the world. Tourism has its testimonies in the earliest records of
history and has undergone phenomenal rate of growth during the present century. Yet there
is no umiversally accepted definition of tourism even now. Huniker and Krapf gave the first
defimition of tourism by defining it as “The su:m of phenomenon and relationship ansing
from the travel and stay of non-resident in so far as it does not lead to permanent residence
and 15 not connected to any earning activity” (Dileep, 2019) 1), In general tourism can be
defined as a process involving a visit performed by a person from his place of residence to
some far destination for more than one day and which does not anyhow related to motive of
carming. With the advancement in accommodation and transportation facilities which are the
two major elements of travel industry, it is very casy 10 go anywhere anyime to explore
desunation and 1o spend leisure time. This development took years and decades to transform
the tounism industry, one of the major transformation that took place in the travel and
ﬁ;ﬂun industry 15 after the world wars and especially the world war 2.

¢ state of Uttarakhand which 1s also known as “Abode of Gods™, is one of the preterred
tourist. destination across the globe. The state was formed as the 27" state on 9% of

November 2000. There are two divisions of the state namely the Kumaun and the Garhwal
region
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ABSTRACT

Youth are the future and backbone of any nation. They are the young, active and energetic

people who can play an important role for the development of the society.Modern youthis

facing lot of challenges and unemployment is one among them which need to be focussed so

that it can be curbed out from the economy.Tourism has emerged as one of thc m.);:_.t'
important instrument to boost economic development of countries across the globe, especially

in the developing economies socially as well as economically. Tourism generates reventie
through various activities which help in raising the standard of living of people of .én
economy and contributing in its GDP as a major source. This paper aims at defining how
tourism is becoming a major source contributing towards employment generation in Indian
economy. Descriptive approach has been adapted for this purpose to analyze the trend of
employment generation. Secondary data source have been used to measure the trend with
tabular analysis approach. The results so found describes thattourism is becoming one of the

key driver in employment generator in the economy.

Keywords: Tourism, Revenue, Economic Growth, Employment, Foreign exchange.
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